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A TASTE OF PENINSULA CONTINUES WITH THE LAUNCH OF THE NEW
NATURALLY PENINSULA — TEA FLAVOURS COOKBOOK

The Peninsula Hotels’ “Peninsula Wellness” programme maintains its focus on wellness and
healthy living with the release on 26 November 2007 of Naturally Peninsula — Tea Flavours, the

group’s second cookbook through its merchandising arm, Peninsula Merchandising Limited.

With spectacular colour photos by award-winning Singaporean photographer Edmond Ho, an
introduction by noted food consultant and award-winning journalist Olivia Wu and a foreword
jointly penned by Hong Kong film actor and wife team, Mr and Mrs Chow Yun Fat, Naturally
Peninsula — Tea Flavours is a stunning cookbook featuring over 70 recipes from individual

Peninsula hotels throughout Asia and the USA.

With chapters on Appetisers, Soup, Fish, Shellfish, Poultry, Meat, Vegetables & Tofu, Rice &
Pasta, Desserts, and Beverages, Naturally Peninsula — Tea Flavours recipes showcase dishes
created by The Peninsula Hotels global team of talented and innovative chefs, and feature tea-

inspired Naturally Peninsula culinary creations offered at Peninsula properties worldwide.

Naturally Peninsula — Tea Flavours is based on the guiding principle that “To live well is to eat
well”. It reflects the creation of a variety of tea-infused dining options, together with dishes that
reflect the health giving and subtle influences this ancient beverage has had on global cuisines

down through the centuries.

The cookbook also highlights diverse culinary styles united by one common ingredient — tea — in

a showcase of dishes also focussing on pristine flavours and natural ingredients.

“The culture of tea has had a major influence on civilisations dating back centuries. The drinking

of tea was first initiated in China as medicine and later spread as a nourishing
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beverage and resulted in organised cultivation. An emphasis on wellness and balance is the
common thread that runs through these recipes; while the dishes reflect the influence that the

world’s most popular beverage — tea - has had on flavour as different styles of cuisine have
evolved,” states Peter Borer, COO, The Hongkong and Shanghai Hotels Limited, parent

company of Peninsula Merchandising Limited and The Peninsula Hotels.

“Naturally Peninsula — Tea Flavours” aims to further promote the wellness approach while
promising many cooking and dining pleasures using tea as an ingredient and guests will now be
able to not only enjoy these healthy and tasty dishes in the restaurants of The Peninsula Hotels,
but they will also be able to recreate this unique collection of Peninsula tea-influenced dishes at

home” adds Borer.

Naturally Peninsula — Tea Flavours cuisine is another hallmark of The Peninsula Hotels’ global
“Peninsula Wellness” programme currently featured throughout the group’s eight properties.
Encompassing wellness in all forms and embracing the five senses for guests both during their
stay and beyond, the programme also includes the Naturally Peninsula — Flavours cookbook,
partnership with internationally renowned spa consultancy ESPA for select Peninsula spas, the
launch of the new in-room bathroom amenity line developed exclusively for The Peninsula
Hotels by Davi Skincare, the Simply Peninsula Asian-inspired relaxation music CDs, the Simply
Peninsula range of bath and body care products (Spring 2008), Naturally Peninsula cuisine and

the services of a dedicated Guest Nutrition Advisor.
Naturally Peninsula — Tea Flavours costs HK$ 390 (US$ 50) and will be available at all
Peninsula Hotels, online through The Peninsula Boutique at peninsulaboutique.com and at The

Peninsula Hotels from 26 November 2007.
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A subsidiary of The Hongkong and Shanghai Hotels, Limited, Peninsula Merchandising Limited
distributes Peninsula merchandise and licenses Peninsula Boutiques in key gateways of Asia and North
America. The Peninsula Boutique outlets are located at The Peninsula Hong Kong, The Peninsula
Bangkok, The Peninsula Beijing, The Peninsula Shanghai (2009), The Peninsula Manila, The Peninsula
Chicago, in Hong Kong at Hong Kong International Airport, in China at Shin Kong Place in Beijing, in
Japan at Daimaru Shinsaibashi in Osaka, Fukuya Hacchobori in Hiroshima, Matsuzakaya Honten in
Nagoya, Mitsukoshi Ebisu and Mitsukoshi Nihonbashi both in Tokyo, Salon de Izutsuya U at Hakata
Riverain Eeny Meeny Miny Mo in Fukuoka, Sogo in Yokohama, in South Korea in Seoul (2008) and in
Taiwan at Shin Kong Mitsukoshi Hsin Yi A4 and Shin Kong Mitsukoshi Nanking West Road both in
Taipei. The Peninsula Boutique & Café outlets are located at Siam Paragon Bangkok and The Peninsula
Tokyo. A selection of merchandise is also available for purchase online at peninsulaboutique.com for
delivery in Hong Kong, peninsulaboutique.jp for delivery in Japan and peninsulaboutique.kr for delivery
in South Korea.

Incorporated in 1866 and listed on the Hong Kong Stock Exchange, The Hongkong and Shanghai Hotels,
Limited is a holding company whose subsidiaries are engaged in the ownership and management of
prestigious hotels, and commercial and residential properties in key destinations in Asia and the USA.
The hotel portfolio of the Group, The Peninsula Hotels, comprises The Peninsula Hong Kong, The
Peninsula New York, The Peninsula Chicago, The Peninsula Beverly Hills, The Peninsula Tokyo, The
Peninsula Bangkok, The Peninsula Beijing, The Peninsula Manila, The Peninsula Shanghai (opening
2009), and Quail Lodge Resort and Golf Club in Carmel, California. The property portfolio of the Group
includes The Repulse Bay complex, The Peak Tower and The Peak Tramways, St. John's Building and
The Landmark in Ho Chi Minh City, Vietnam.

For further information, please contact:

Ms Therese Necio-Ortega

Manager, Communications and Promotions
The Peninsula Hotels

Telephone : (852) 2840-7735

Fax : (852) 2840-7550

E-mail : theresenecio-ortega@peninsula.com
Website : www.peninsula.com

Digital Photo Library : www.leonardo.com/peninsula
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